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Microsoft has entered the digital music realm by unveiling their digital music store known as MSN Music.  MSN Music is a digital music download service where users pay 99 cents per download.  This is Microsoft’s answer to the immensely popular iTunes service provided by Apple Computer Inc.  There are some distinct differences between the two services, but only the future will tell which companies and services will prevail.

Apple challenges MSN Music by stating that MSN only offers half of the songs that iTunes has available, and that songs downloaded from the MSN service are not compatible with the world’s most popular digital music player the iPod.  Microsoft’s counter is that the songs downloaded from their service can be played on over 100 MP3 devices.  The digital music industry is still developing and some question if the current success that Apple is experiencing will last.  Subscription services are also a major player in the digital music arena.  So what is the difference between the two services?  Downloading services offer users one download for 99 cents, while subscription services such as Napster and RealRhapsody charge a monthly fee and allow users access to hundreds of thousands of songs.  Additional fees are charged when the subscriber downloads a song to be burnt to a CD or portable device.  Some analysts predict that by the year 2008 subscription services will overtake download services in total revenue.  Other analysts foresee the two services generating nearly equal revenues.  Perhaps the strongest argument for subscription services is that while a user maintains a subscription they can enjoy thousands of songs for a low monthly price.  It would require thousands of dollars for a user to obtain access to thousands of songs by utilizing a download service.
